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History

• Company established in 2001. Based on the 
activities ongoing since 1988 within SVA, the 
National Veterinary Institute in Sweden

• Veterinary diagnostic company, focused on ELISA 
products for livestock animals 

• Mainly distributor sales

• Quality system in place (ISO 9001:2008)

• In-house manufacturing
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Vision

Healthy and happy animals 
leads to healthy food!

With our work in identifying and 
controlling infectious diseases we 

contribute to a better animal health 
and food safety. Healthy animals are 
obviously feeling better and produce 

more
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Mission

Svanova Biotech AB is active in research, 
development, manufacturing, marketing and 
sales of diagnostic products within the area of 
veterinary medicin and food safety. 

The products are used by laboratories and by 
veterinarians, in order that their analysis of 
samples can be performed fast and in an cost 
efficient way to give correct results. 
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Core business

• Mainly focused on ELISA tests 
(SVANOVIR®), but also development of 
pen-side tests (SVANODIP®)

• Focused on livestock animals (incl. Equine)
• Detecting antibodies against different 

microorganisms, virus, bacteria, parasites 
or mycoplasma

• Products used as tools in veterinary disease 
diagnostics as well as in eradication- and 
control programs
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Core competence and values
• Core competences are ELISA, monoclonal 

antibodies and antigens
• International network for development and 

cooperations
• Participation in EU-projects should primarily 

result in potential products for Svanova
• As a support we look for toll manufacturing
• Relationship marketing is crucial
• The company name and trade marks have a high 

value and should be protected
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Situation and strategy  up to 
2007 

• Focus is the lead word!
• 28 employees (plus project workers)
• Focus on the European markets
• Focus on growing sales and secure profitability
• Support and evaluate our distributors and 

partners
• Look for and evaluate cooperation partners
• Participation in EU-projects 
• Toll manufacturing 
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Markets and products

• 16 distributors with contract, covering 78 
countries

• 5 biggest markets – Austria (incl. Eastern 
Europe), Germany, Sweden, UK, Colombia 

• 5 biggest products – BVDV, PRV, BLV, 
TGEV, Brucella
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Situation and strategy 2008 -

• Expansion is the lead word! 
• LDL strategic partner
• ELISA, pen-side tests, and PCRin the product range. 
• Detection of antibodies or antigenfrom infectious diseases 

in livestock animals
• > 90 % export sales
• 75 % of sales in Europe
• Tender business is growing
• Participation in EU-projects 
• Adding new product completing present range
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Plan for 2009 -
• Continue to develop international network for 

development and cooperations
• Distributor network increased and improved
• Strengthening the organisation – marketing 

manager, ..
• Continue introduction of ready to-use conjugate 

for all major products
• Continue improving present products in parallel 

to new development (focus on emerging and re-
emerging diseases)



• QLK2CT-2000-00486: “Development, 
standardization and harmonization of novel 
multiplex nucleic acid tests for detection of 
economically important viruses of farm animals”.

• SSPE-CT-2004-513645 “New and emerging 
technologies: improved laboratory and on-site 
detection of OIE List A viruses in animals and 
animal products”.

• FOOD-CT-2005-022851 “ Novel solutions for the 
sustainable control of nematodes in ruminants.

Svanova´s participation in EU 
projects
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Interaction Svanova-
PARASOL

• The exploration of new possibility to develop 
ELISA kits for nematodes

• Increase the network of Svanova by establishing 
new relations with scientists and departments that 
specialize in Parasitology

• Wen successfully emplemented /in use this test will 
pave the way for further cooperations to expand 
the parasite portfolio of Svanova.

• Svanova will continue its marketing efforts to 
introduce the use of such tests to all its market 
network
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